Resource for Graphic Design
Product Submission Guidelines

Since 2015, we’ve been working
with like-minded brands to
showcase an informed selection 
of products, tools and resources
relevant to those who practice 
and appreciate graphic design.
Page 02

If you would like to feature your
product, service or brand across
our platforms, you’re in the right
place. The next four pages detail
the options available to you and
our submission requirements.
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Your

Options
The six options to the right 
are available to you across our
platforms. Reach an even broader
number of designers, agencies  
and companies in our audience by
combining multiple options together
to place even more attention on  
your product, service or brand.

Website article

An article about your product written by
our editorial team, featured in our highly
discoverable index and search pages.

DIGITAL

BRAND
GUIDE

LINES

1 x IG feed post

One Instagram feed post with up to 10
images of your product, and a caption
highlighting how to find out more about it.

3 x IG feed posts

Three Instagram feed posts published
over multiple days, showing key details
and features of your product.

Go International

WITH BRANDPAD

BRANDPAD
F

IND OUT MORE

Brandpad’s International template 
is their most aesthetic, efficient

Prices on request
Discounted combinations available

1 x IG reel

One Instagram reel highlighting your
product, service or brand and how to 
find out more about it.

Landing page takeover

Get even more attention on your
product by taking over our website’s
landing page for 24 hrs.

Newsletter highlight 

Guarantee a spot in the top section of our
weekly newsletter, which is sent out every
Monday to more than 5, 500 subscribers.
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Bespoke
Content
Partner with us to create a bespoke
content series, and promote your product,
service or brand to our audience in the
process. The series would be produced
from scratch by our team, including its
content and visual identity. Each entry 
in the series would feature prominent
placement of your brand, and a call-toaction linking to a URL of your choice.

Prices on request
Bespoke combinations available

The Anatomy of Creativity

Partnering with paper manufacturer
Antalis to discover if there are specific
components to creativity.

Working From Home

Partnering with the world’s leading design
studios to reveal how they adapted to
remote work at the start of the pandemic.

The Change We Need

Partnering with Two Degrees Creative to
discover how design studios are changing
in the fight against climate change.

The A Paper

Partnering with paper manufacturer
Antalis to investigate undervalued 
topics in the graphic design industry.
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Submission
requirements

Image format and size

We can use jpg, png and mp4 files with a minimum width of
2000px. Any image ratio is fine, however, please ensure to
provide at least one image sized at 2000x1333 to be used for
the article cover image on our website. Images should be sent
through a download link, zip file or a link to the project online.
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Selection process

We only collaborate with and feature products, services and
brands that are relevant to those who practice and appreciate
graphic design. If you’re not sure if you fit into this category,
contact us and we’ll let you know where we stand.
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Product and company description

Please provide as much information as possible about your
product, service, brand or company (if we don’t know you already).
We will also ask you a series of questions to help us find out more,
so if you don’t have anything prepared, that’s okay.
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Other opportunities

The options outlined in this document are in place to  
make the process as clear and straightforward as possible,
however, please contact us if you have something else in
mind. We’re very open to ideas!
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To share your product,
service or brand with
us, please email:

submit@the-brandidentity.com
Please contact us directly, we 

do not accept submissions from  
third party representation, such  
as PR or marketing companies.
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Our audience

350k 18k 5.5k
Europe

580k North
America

United Kingdom

East Asia

1m Australasia
website page views per month

LinkedIn followers

email newsletter subscribers

Instagram followers

Instagram impressions per week
Male
Audience gender

Female

Top audience locations
18-34
Audience age range

35+

Desktop

32%

20%

14%

11%

7%
Mobile
35+

Website traffic by device type
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The impact of an
Instagram feature

Company name

Followers before 
our feature

Followers 72 hours 
after our feature

Followers gained

Editor X

15,480

17,360

1,880

Lift Type

5,723

6,395

672

Bielke & Yang

12,747

13,872

990

Otherwhere

162

570

408

HelloMe

19,340

20,494

1,154

Brandpad

4,952

6,784

1,832
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Selected clients
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“We had four records weeks in a  
row following the launch. It’s been
pretty clear that this has been the
most impactful campaign yet.”

— Espen Getz Harstad, CEO of digital 
brand guidelines platform Brandpad
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“The Brand Identity is perhaps
the only design site I actually
care about. Very humbling to
be on there today.”
— Garrett DeRossett, Co-founder of
New York-based agency Alright Studio
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“It’s gone very well. Total
submissions last year were about
400. This year we are on 650
and counting, approximately 150
in the last 48 hours. It worked!”
— Danny McNeil, Co-founder of London-based
studio TM and Co-organiser of Fedrigoni 365
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Thank you!

The Brand Identity Group Ltd

Company number: 10334580

7 Browne Close, Ashwellthorpe,

Norwich, Norfolk, NR16 1FG, UK

the-brandidentity.com
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